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About me

Since | was a kid, I've always loved
creating things. My journey
started in art school when | was in
class 4, where | first learned to
express creativity. That mindset
naturally led me to design.

Later, | studied Computer Science,
but something always felt
missing. Writing code was
interesting, but | kept finding
myself more curious about how
people felt using the product
than how it was built. That
curiosity slowly pulled me into
the world of design.

Over the last 10 years, I’'ve worked
with over 60 companies on 120+
projects, designing mobile apps,
SaaS products, and websites. |
even ran my own design studio
for a while, where | got to work
closely with clients and lead
projects from start

to finish. It taught me a lot, not
just about design, but about
people.

Now, I’'m looking to join a team
where | can go deeper, work on
real product challenges, and build
things that truly make life easier
for others. That’s the kind of work
that excites me most.




History

Experience Education
¢ Head of Design , Google Al Essentials Certificate
Fibo Studio -+ Apr 2021 to Mar 2025 <+ Hybrid Google -+ Apr2025
Product Designer  Google UX Design Professional Certificate
Universal Islamic Studios + Jan 2021 - Present -+ Remote Google -+ Oct 2022
[» LedUlIUX Designer s UX Design Courses
Done & Co. + Oct 2020 -Jan 2023 -+ Contract IXDF - The Interaction Design Foundation <+ Sep 2019
Senior UX Designer e University of Liberal Arts Bangladesh
Musemind <+ Feb 2019 -Jul 2020 -+ In-house Bachelor of Science (BSc), Computer Science -+ 2012 - 2016
Led Ul UX Designer Skills

\X°

Droitlab + Jan 2018 - Nov 2019 -+ In-house

Problem solving = Strateqic thinking = Team work = Leadership

Senior Product Designer

Viele K Partrars Sep 2016 - Dec 2021 - Remote UX Design Ul Design  Wireframe  Prototyping User flow

UX research  Journey mapping



My Design
Approch

| see design as a business tool,
not just a creative one.

My process starts by
understanding the product’s role
in the bigger picture, what
outcome we are driving, and why
It matters.

Once the objective is clear, | align
user needs with business goals.
Through research and journey
mapping, | uncover opportunities
to add value where it matters
most, whether it’s user retention,
onboarding, or conversions.

With strateqy in place, | move fast

to prototype, test, and refine.
Every screen is designed with
intent, keeping both usability and
business impact in focus.

Tools | use for design

Pen Paper Whiteboard

Figma  FigmJam

Google Meet

Al

Zoom




My design services

SaaS Website Mobile App

This is my core strength. | have designed lots of Website is a main platform to showcase a Day by day user are focusing on mobile device. |
successful SaaS product last few year and | company. That is why | also focus on this services have designed many game changing mobile app
confident about this service. to make their brand engaging and storytelling. design giving a real solution.
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% Teamployeer

SAAS

Al Powered
Agency
Solution

Teamployeer simplifies HR
management by efficiently
allocating time and resources to
all staff levels. This software
streamlines processes, boosts
productivity, and enhances
collaboration, empowering
businesses to optimize workforce
management and drive success.

Problem

Managing HR tasks across all staff
levels was time-consuming,
inefficient, and lacked
collaboration.

Solution

Teamployeer streamlined HR
processes, improved team
collaboration, and helped
businesses save time and
resources while boosting overall

productivity.

What | did

Project understanding
Brainstorming  Planing

Design  Development
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Real estate website header design

Status Low Vv
Priority Medium v

Assignee £ Darlene Robertson € Guy Hawkins

B9 Due date
(4

Description
S0 | LH B I 8 v — o — RO

Contrary to popular belief, Lorem Ipsum is not simply random text. It has roots in a piece of
classical Latin literature from 45 BC, making it over 2000 years old. Richard McClintock, a
Latin professor at Hampden-Sydney College in Virginia, looked up one of the more obscure
Latin words, consectetur,
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© fibostudio
Invoice #os423

Issue Date: Mar 27, 2024

Subject

Invoice for January

Description

UI/UX Design Design your professional & modern website

design in Figma in 72hrs. |

Web development

Branding

+ Add item
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Billing From

Md. Shamsul Alam
+880 13141473 XX

ceo@fibostudio.com Team
Shewrapara, Dhaka, Bangladesh Recognltlon

+ Celebrate achievements and boost
Billing To morale with recognition

« Awesome recognizing and rewarding
Juwel Rana system
+880 17477455XX « Smooth employee collaboration for

acknowledging contributions and

ceo@devzet.com 3
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" Comsornn WY harwsan

% Get 50% discount until December for ‘Business’ packages

Pricing plans

Features Pricing Decumentation Blog Get a demo
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WEBSITE

Revamped
superfood
café

Super Bowls is a vibrant
superfood brand focused on
delivering fresh, nutrient-rich acai
and smoothie bowls. The mission
is to provide a deliciously healthy
experience using only high-
quality, wholesome ingredients.

Problem

The brand didn’t reflect the fresh,
healthy vibe of the product,
making it less appealing.

Solution

| created a clean, vibrant identity
and mobile-friendly design that
brought the product’s energy to
life.

What | did
Project understanding
Brainstorming  Mood board
Wireframe  Website

Responsive design

—
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https://www.superbowlsco.ca/

SIP INTO WELLNESS
WITH EVERY SMOOTHIE!

Fuel vour dav with a hiiret ~é fomab f
your day with a burst of freshness. flavor ana nutrients, Packed with
vibrant fruits and superfoods. eve e ath
JILS U4 SuUpe UUS, every smoothie is a refrechine
*I100ds, every smoothie is a refresh ng treat that boosts
€Nergy and nourishes your body. 5

f-‘r.""'.;
> SIMC

SUPER BOWLS _

Z0g ¥434dNS

Order now and sip your way to a healthier you!

superbowlsco.ca



Swing by for the happiest, most amazing bowls in town!

Menu Order now =

GUILT-FREE GOODNESS,
INABOWL

ORDER NOW —

Qur Menv
FRESH & FLAVORFUL CHOICES

Discover our delicious range of acai bowls, smoothies, and
refreshing drinks—crafted to energize and nourish.



FRESH & FLAVORFUL CHOICES

SUPER BOWLS =

HAPPINESS IN
EVERY BOWL

GETINTOUCHWITHUS
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J Complily

SAAS

Al powered
compliance
platform

Complily is an A.l. powered
compliance platform that
analyzes and tracks your ads,
landing pages, sales videos,
webinars & sales calls - all in one
place.

G_ive website)@

Problem

Tracking and analyzing
compliance across multiple
marketing channels was manual,
fragmented, and prone to errors.

Solution

Complily used Al to centralize and
automate compliance checks for
ads, landing pages, videos,
webinars, and sales calls—making
the process faster, easier, and
more accurate.

What | did

Project understanding
Brainstorming Prototype

SaaS Ul Website

Sales Funnel



https://www.complily.com/

To 5 violations

Policy violation

Implied earnings claims

Inaccurate disclosure

=)

- L

Substantiation

7 Complily

9:41

< Scanning

Review changes A

Overall Score

@complity “°) Poor

Violations

125

Violation of employee compensation act

Tax on flow-through shares warning Z

Violation of employee compensation act

Tax on flow-through shares warning

" Violation of employee compensation act

Tax on flow-through shares warning £

Violation of employee compensation act ‘4

J Complily

(@ Project Dashboard

Team Settings

Y Documents

/9 Sales Pages

Sales Calls

I Video Analysis

| Email Conversations

Ads

. Notifications

! App Marketplace

Webinars

Integrations

Joels Team

Dashboard

Documents

Video Analysis

Average Call Score

78.19%

Sales Team
. Team B
Team B
Tr\'\n\ D

16

16

7 Sales Pages

Email Convers

768 €D

346 €D

2
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J Complily RequestaDemo

More Marketing.
S Lawsuits.

Our A.l. powered compliance platform analyzes and tracks your ads, landing pages,

sales videos, webinars & sales calls - all in one place...

G Complily

= Mt Dt st
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Project 2
Project 3

na Project 4

FEATURES Ox &

What Pieces Videos Emails

Easily click to upload all your videos to the Stop worrying about what's said on emails between

Of Marketing Complily platform. your team and potential clients, investors, etc.
Do We Monitor?
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Teamwork Complance
Management
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Document Retention Palicy
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SAAS APP

Live event
management
platform

Uchop transforms live event
footage into engaging short-form
videos, enabling brands to
effectively share their stories and
connect with audiences across
various digital platforms.

Problem

Brands had difficulty repurposing
live event footage into content
that engages digital audiences.

Solution

Uchop turned raw event footage
into impactful short-form videos,
helping brands tell their stories
and boost engagement across
digital platforms.

What | did
Project understanding
Brainstorming  UX Consultation
Prototype  Branding

SaaS app  Website
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Solutions Pricing Blogs Request a demo

Transform Your
Event Into a Lasting
Story —instantly

and effortlessly.

Capture the moments that matter and share them instantly
with the world. With Uchop, your event's impact goes beyond
the stage—timeless, engaging, and effortless.

Get started now

ALL ACCESS

+

& Urited Nations \)f‘ (l NOVARTIS i1 U!‘HCR Pl BD UNIVERSITE

N\ ARTI! 3/
e TAnn

From Live Event to Legendary
—In Real-Time
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92° Speaker Engagement

Your speakers become your Digoest
advocates. sharina content that resonates tar
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92% Speaker Engagement

Your speakers become your biggest
advocates, sharing content that resonates far
beyond the event.

25x Engagement

Watch your event's reach multiply, with bite-sized stories
that keep audiences hooked.

85% Time Saved 76 Seconds

Focus on the magic of the moment, The perfect clip length to
while we take care of the rest—fast captivate and keep your
and flawlessly. audience engaged.

Plant a Tree

Every highlight counts—literally. For every story we create,
we plant a tree through Seedballs Kenya.

TEGH
INNOUATORS
SUMNMIT

2029
ATTENDEE PASS

Brought to you by Uchop — Capture &
Share the Moment!




SC ZER

MOBILE APP

Ride With
Confidence,
Joy &
Companuy.

Scoozer is a 4-wheel, 2-seat
electric scooter that offers
convenience and enjoyment for a
day at the mall. It is perfect for
individuals who need to move
from one store to another, store
their shopping bags, take a break
from shopping, or simply enjoy a
ride with a companion.

Problem

Shoppers, especially those
needing mobility support,
struggled with moving around
malls comfortably while carrying
bags or taking breaks.

Solution

Scoozer provided a 4-wheel, 2-
seat electric scooter designed for
comfort, storage, and shared
rides—making mall visits easier,
more enjoyable, and stress-free.

What | did

Project understanding

Brainstorming Prototype
Branding  Mobile app
Website @ Marketing material



https://scoozer.net/

all T

(O Help

ON PAUSE

$0.1/minute

Electric Scooter FY:Sr4iL

@) Current Trip: 18:05 minutes

Current Speed: 0 mph

4 79% battery for approximately
30 minutes ride

(® RESUME

——

E
\‘\V:'S'\‘JE‘TI\\E SHOP & RIDE

FOOD COURT
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SC ZER

( Help

& UNLOCK SCOOTER

o"' ?

(® Help

Unlock Scoozer

SC ZER

Scoozer ID

ype in the ID of the scooter you chose

39% (A

Scoozer ID

[XX - 000

X
Electric Scooter QV:R¥4d0l

$ 79% battery left for approximately
Thr: 30 min ride

8 UNLOCK

J» Parked 2.5 miles away at
3471 Short Street, Austin, TX

Cancel

8 UNLOCK

to start a ride

2/3



WHY SCOOZER AFF PRCING MEET SCOOZER LOCATIONS DOWNLOAD

Shopping +

Scooter Riding = X ,

Fun, Convenience - WHYSCOOZER APP  PRICING  MEETSCOOZER  LOCATIONS  DOWNLOAD
& Comfort " -
Book a Scoozer at LaP

laza mall for

Shopping +
e Scooter Riding =

S b el & Comfort

Book a Scoozer at La Plaza mall for
a unique shopping experience with
a powerful and stable scooter.

How Scoozer
Works

¥ Downdoad the Scoozer app and create an account

2 CUhoose and uniock a Scooger b y typeng in the Dot
the SCOO0LEr you want 1o nos

3 Choose your pan and L‘:gr' your rde

Need help booking? Ask one of ouwr representatives at
a Scoozer parking station,

Scoozer

Pricing. $1 $0.35
Ride on the ao or book it for To Unlock Per Minute
the full day. Al from your apo

SAFE, FUN, RELIABLE & POWERFUL

Learn mare about your Scoazer.

Cda s st

SC ZER 3/3



THE

“TEA STORYO

A LUXURIOUS EXPERIENCE

Solution
MOBILE APP
@ | helped showcase their variety
L u X u r I O u s through a refined visual identity “TeA STORYO
® R

and user-friendly design that

Tea StO re highlighted flavor, culture, and

premium tea moments.

HOME

OUR STORY

TEAS

SUPERFODDS v
SHOP v

PROMOTIONS

The Tea Story is a Singapore
based tea company since 201/.
They are offering lots of different

type o tea flavour along with tea
accessories. Development  Email design

- BES-TEA PROGRAM
What | did
BLOG

WHOLESALE

CONTACT US

Project understanding Website

Responsive design
Q_lve WebSIte>@ Mig ration ,from Wix ..tO Shopifg ) NASTIES BLENDED IN SINGAPORE SHIPPING GLOBALLY ONLY THE GOOD STUFFS NO NASTIES BLENDEI

Server setup

- ——— ce— IS RN SRS GEEES TENES GEEES TR CEEEE e ————————

Problem

The Tea Story had a diverse range
of teas and accessories but
lacked a distinct brand
experience to stand out in a
competitive market.



https://theteastory.co/

W SToRYO

® g° /

HOME

THE .
ou stoRy ) “RASorRP

. TEAS ! A LUXURIOUS IXPERIENGE
HELLO SV
BREW-TEA-FUL! | SHOP )

‘ . HOME
IS IT ME YOU RE LOOKING FOR? PROMOTIONS \ .“
BES-TEA PROGRAM \ OUR STORY
m ) BLOG \ .
) TEAS
v SUPERFOODS
SHOP
PROMOTIONS \
BES-TEA PROGRAM
IO NASTIES + BLENDED IN SINGAPORE + SHIPPING GLOBALLY + ONLY THE GOOD STUFFS + NO NASTIES + BLENDEI BLOG \
WHOLESALE \

CONTACT US
MEET YOUR BES-TEAS

ROYAL EARL GREY ROYAL EARL GREY ROYAL EARL GREY ROYAL EARL GREY ROYAL EARL GREY
$234 $234 $234 $234 $234

ORGANIC + CAFFEINE FREE + ETHICALLY SOURCED + FARM TOCUP + ORGANIC CAFFEINE FREE ETHICALLY SOURCED ORGANIC

174
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T Singapore
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“Tea STORYO

A LUXURIOUS EXPERIENCE

o Wd

SHOP NOW

SHIPPING GLOBALLY ONLY THE GOOD STUFFS

MEET YOUR BES-TEAS

a

UL .
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THe -

YOUR SHOPPING CART “TEA STORYO

@ ¥

PRODUCY DISCOUNT QUANTITY
HOME

OUR STORY
Golden Breakfast TeaTube  S$6.00/box  $00.00 - o @

Collection

TEAS
SHOP
PROMOTIONS

Golden Breakfast Tea Tube $$6.00/box o1 o ) BES-TEA PROGRAM

Collection BLOG

WHOLESALE
CONTACT US

~ CONTINUE SHOPPING

CART TOTALS

Subtotal $8$34.00

Total $$34.00

| PROCEED TO CHECKOUT |
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MOBILE APP

Turning
Neighbor-
hoods into
Communities

NADU is more than an app—it's a
movement to bring
neighborhoods closer. Whether
you’'re into gardening, book clubs,
fitness, or anything in between,
NADU helps you find neighbors
who share your passions.
Together, let’s build a safe, joyful,
and welcoming community for
everyone.

Q_ive website><7D

Problem

People struggled to connect with
like-minded neighbors and build a
sense of local community.

Solution

NADU made it easy to discover
shared interests nearby—turning
neighborhoods into connected,
vibrant communities through a
simple, engaging app.

What | did

Project understanding
Mobile app  Website

Responsive design

Web development

I.'l ? =
9:41

Club Discover clubs +

Dhaka, Bangladesh Search

What do you want to
practice melo?

Sewing Gardening

T &

Sports Painting

@ M & a

Meet Message Club Profile

€
©is

s

Q (&

Meet Ciub Message Profile



https://naduapp.com/
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Discover clubs
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130 members found!
Profile details
Q Shams 7
., | Joined: Feb 2024
‘ Met: 24 Members _ Turming
neighbourhoods
o communities
Cooking Sewing Gardening e
Md. Shamsul Alam
10 clubs found:! Jan2024 - Paris + 25-35
Cooking Sewing Gardening

plore the world of gardening with me! Grow
beautiful blooms, lush foliage, and delicious
produce right in your backyard.

HOME GARDENING
Created in Jan 2024

folfs |
gg‘ Q 23 Share #p

| love cooking with the

his was a gardening
ession at my house, we plants | grow, thisis a
xchanged seeds dish we made with a club

2/3



NADU Fesuack I Faatrse ) ( oboies ) (coneact -

Your clubs

1OM-PROTOTYPE kvt Just about pursuing your hot

Nac1ing with cthers who shase your possion. Ouwr agp
VM CoMmmuniTy whiste ha birpsts from arousd the wordld came

LOGEEher 10 SH0e The eaDetionc e, sechange i0eas and fonge

Turning neighborhoods =
into communitties

1KM-PROTOTYPE isn't just about pursuing your hobby—it's also
about connecting with others who share your passion. _ Hobbies

130 mermbers fourd!

P

' I

® Coddg | Sewing | ¥ Gadeaing

10 dduds foend J Seaing | ¥ Gaeniy
» What Is IKM-PROTOTYPE 7 .

gardening wis nd Gen 1AM PROTOTYOL e & moizde sppdont on deapre e 13 eshence your Thobin] egpererce k offen 8 1enge of fesdures fefizesd 2o hottnaty]
pouchy, Inchadeg et bey oot soma] JEM-PROTOTPE 2 o recdie sppicstion dex igree to er havow your Thobtn] egerserce. koffers s ravge
of featuren e oeed 10 Thobbyiets) reeds, inciusing (et by featurea ] BN-2S0T0TYPE b s mobie sy Eadon serigaed 0 erfunce your

Pottnd experrce. koffen » 10930 of fea bures tef oeed 0 hobbtyt i) reeds, inciesing (ot bey festuea)

Haw can IKM-FPROTOTYPE benefit me ?

What is IKM-PROTOTYPE ?

Feedbacks GE—

b 66 66 &6 &6

vering 1KM-PROTOTYPE was Discovering 1KM-PROTOTYPE was Discovering 1KM-PROTOTYPE was Discovering 1IKM-PROTOTYPE was Discovering 1KM-PROTOTYF
1e-changer forme. As a agame-changer forme.As a a game-changer forme. As a agame-changer forme. As a a game-changer for me. As
professional, staying busy professional, staying busy professional, staying busy professional, staying busy professional, staying
lze. organize. organize. organize. organize.

Rami Q Rami ? Rami Q Rami Q Rami
y AR K g 2 & & & gl 2 8 & & ¢ o S 8 & & s> 2 & & &
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That’s all
for now

Let me do the same
for you!




